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Our story CONTEXT Theatre des Champs-Elysées

W0 cre we P

We are the Théatre des Champs-Elysées, a historic
and visionary home for the performing arts in the heart
of Paris. Since 1913, we have celebrated beauty in all
its forms, from classical music to bold contemporary
creations. We take pride in our unique Art Deco

heritage, and we continue to write our story with artists,
audiences, and ideas that shape the world of today and
tomorrow. We are passionate, curious, and committed to

making the arts resonate with everyone.

What do we propose 2

We offer more than performances, we offer experiences.
Our stage brings together opera, symphonic concerts,
chamber music, recitals, and dance, performed by some
of the most inspiring artists of our time. We welcome
both loyal audiences and new generations, creating a
space where tradition meets innovation. We also develop
educational and outreach programs, because we believe
art should be shared widely and generously.

“NSSNSSSSS S ==
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Our story

wur S11story

v

Opening of the Théatre des
Champs-Elysées

Designed by Auguste Perret with ar-
tistic contributions from Antoine Bour-
delle and Maurice Denis, the Théatre
becomes one of the first major
buildings in Paris made of reinforced
concrete — a pioneering example of
Art Deco architecture.

7/9°0s

Golden age of the avant-garde

The theatre becomes a hub for artistic
innovation, hosting major works by
Debussy, Ravel, Satie, and collabo-
rations with Jean Cocteau and the
Ballets Russes.

i)

Launch of the Young
Audience Program

Introduction of dedicated educational
programs aimed at engaging new
generations with classical music and
the performing arts.

Theatre des Champs-Elysées

s

A living, open stage

The Théatre des Champs-Elysées
continues to blend classical heritage
with contemporary creation, welco-
ming both iconic artists and emerging
voices from around the world.

Page 14
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Premiere of The Rite of Spring

Igor Stravinsky’s The Rite of Spring,
choreographed by Vaslav Nijinsky
and performed by the Ballets Russes,
causes a legendary scandal on
opening night, marking a revolution in
music and dance, and positionning
the theatre as an adacious home and
fearless stage.

A

A renewed lyrical ambition

The theatre reaffirms its operatic and
symphonic identity with a bold,
eclectic program.

>

e

Centenary Celebration

The theatre celebrates 100 years of
artistic excellence with a special sea-
son honoring its unique legacy.
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Our story

1.090 evolution

Since its opening in 1913, the Theéatre des Champs-
Elysées has been a symbol of artistic boldness and
architectural innovation.

Its identity has evolved with the times, from ornate

typography of the early 20th century to more restrained,

modern interpretations in recent decades.

Each version of the logo has echoed the spirit of its
time, balancing classical prestige with contemporary
relevance.

LOGO EVOLUTION

THEATR
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Our story MAIN COMPETITORS

Competitors [rencl?

The Théatre des Champs-Elysées belongs to a network

of major cultural institutions in Paris and internationally

In its city, it stands apart from the Opéra de Paris, the

Philharmonie, or the Théatre du Chéatelet through its

scale and bold artistic identity.

Internationally, it dialogues with the Konzerthaus of Berlin, NATI 0 NAL

the Teatro Real, or the Elbphilharmonie, offering a distinct

voice : intimate, refined, and daring. D E PA R I S

A

PHILHARMONIE
DE PARIS

Theatre des Champs-Elysées ‘

cha
-te-
let

Opera National de Paris

nternational

Philarmonie de Paris

é

@

r]{ TEATRO REAL

CERCA DE TI

Theatre du Chatelet

Konzerthaus (Berlin)
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Teatro Real (madrid)

Epflilerorchestra (Hambourg)
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Our sfory POSITIONING GRID

L20SIL 101N 917

At the Théatre des Champs-Elysées, emotion comes first.

Our strength lies in intimacy, in the closeness between the
stage and the audience, between artists and those who
come to listen, feel, and share. We're not the biggest hall,
and we don't try to be. Instead, we offer a space where
each performance is lived fully, humanly.

We stand at the crossroads of tradition and innovation. A

historic venue with a bold past, still moving forward, with
curiosity, and always with heart.
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Théatre des Champs-Elysées
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Théatre des Champs-Elysées

U 127/SS10/)

The Théatre des Champs-Elysées is ready for a new
chapter, one that honors its bold beginnings while
opening its doors wider than ever.

The mission : to make opera, music, and theatre
accessible to all. Through playful, creative content on
social media, interactive and sensorial experiences,
and a renewed visual identity, we invite new
audiences in, without compromising what makes this
house unique.

Rooted in its rich Art Deco heritage, the theatre
stands as both monument and movement, a place
of elegance, but also of rebellion. After all, this is
where the avant-garde once shocked and inspired.
That spirit still lives here.

Now, it’s time to let it shine again.




Our story OUR TARGET

| 4
Citr e L€ A

The Théatre des Champs-Elysées speaks to a
curious, culturally engaged audience, one that values
excellence, but seeks emotion before prestige.

They are music lovers, opera newcomers, design-
sensitive minds, and lifelong explorers. Some
come for the great repertoire, others for the thrill of
discovery.

The theatre opens its doors to all audiences,

from seasoned connoisseurs to first-timers, from
international visitors to local families.

Dedicated programs for children and young
audiences make room for wonder early on, creating
a new generation of listeners.

This identity is crafted for them : thoughtful, bold, and
genuinely open.
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Brand Personality TONE OF VOICE Théatre des Champs-Elysées ‘

Jone of vorce

The voice of the Théatre des Champs-Elysées is one of
grace and presence, intelligent, heartfelt, and timeless.

It carries the prestige of a historic house, but speaks with
warmth, clarity, and ease.

It invites, rather than instructs. It remembers the past, but
speaks to the present.

hut accessrble)

Lale

(nid sensory)

Muayestre

Ut never with ponip)

Because every word, like every performance, is a way to
welcome someone in.
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Brand Personality BRAND VALUES

[Srand valies

The Théatre des Champs-Elysées speaks with honesty
and warmth. It’s a place where history lives alongside
new ideas, where bold choices meet open arms.

It doesn’t need to shout it listens, invites, and shares.
It values moments of connection that last beyond the

stage.

Simple, genuine, and timeless, it's about making art ac-
cessible to all, without losing its soul.
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Brand Personality MOODBOARD

Moodbocrd

Our visual identity draws from the rich textures of the
Théatre des Champs-Elysées itself, its golden tones,
deep reds, and architectural elegance. These traditional
colors ground us in our heritage, while a bold touch of
vivid orange brings a spark of modernity and surprise.

We embrace contrast : matte and shine, depth and
light, softness and structure. Texture is central, whether
through editorial layouts or photography, the feeling is
always tactile.

Our typeface anchors the visual language with a time-
less yet contemporary spirit, refined, but never rigid. It
reflects the essence of the Théatre : classic at its core,
with a quiet boldness that moves things forward.

Type Font

Solare

Used for titles

|
Graphle Destgn |
‘Teend 2022-23 |
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Brand Personality LOGO PROPOSITIONS Theatre des Champs-Elysées ‘
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Visual Identity

70V [0S0

Our primary logo is composed by our icon,
accompanied by the name of our brand
written in two different fonts.

Explanations :

1. Strong institution energy

2. Rebellious and audacious heritage

3. Art deco inspired shapes

4. Historic symbol, mix of traditional and mordern
5. Strong raffined base

6. Cassic touch with artistic movement

7. Same angular shape as the icon

Page 40

PRIMARY LOGO

Théatre des Champs-Elysées

jz.

4

. Vhedare des .
CHAMPS-ELYSEES
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Visual Identity

[0S0 Var1at1ons

These are four of the logo variations pos
sible. Each one should be implemented
depending on the circumstances they are
exposed with.

CHAMPS— JLYSEE
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LOGO VARIATIONS

j

4

Calre aes -

PRIMARY LOGO

Theatre des Champs-Elysées ‘

e (alre des -
CHAMPS— ELYSEES

SECONDARY HORIZONTAL LOGO

Jlicctre des
CHAMPS 5

ELYSEES

SECONDARY VERTICAL LOGO ICON LOGO
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Visual Identity LOGO COLOR USAGE

Color usage

-\
The logo can be used on multiple different colors of the
color palette. It should always be readable and create an

impactful contrast. 4

(’ / A
Dy A &4
w 1 1eatre des o
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g
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1915 (7%6/(? [///6 Q/ 65: 2025
CHAMPS-ELYSEES
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CHAMPS
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Theatre des Champs-Elysées ‘
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Visual Identity
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LOGO COLOR USAGE
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Visual Identity LOGO COLOR USAGE

t.
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Visual Identity SAFE AREA AND LOGO GRIDS

)/
/e safe area

Clearspace is the area surrounding the logo that should
always be free of content.

This area has been calculated by X* which is 1/3 of the
height of our icon. This applies to all of our logo varia-
tions.

CHAMPS-ELYSEES

b
v (DERA
w L hcalre des o NATIONAL

DE PARIS

b
w Yhédure des ..
CHAMPS-ELYSEES

cee  EATRO o ScaLA

"
'iﬁ%\ﬂﬁu =
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/ he gricd

The grid allows to show the construction of the logo, and
ensured consistency in its design. For our badge logo
our grid is more focused. For our logotype grid, we show
the dimensions each font should be.

Theatre des Champs-Elysées ‘

6 = X (unit)
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Visual Identity

/ he gricd

The grid allows to show the construction of the
logo, and ensured consistency in its design. For
our badge logo our grid is more focused. For our
logotype grid, we show the dimensions each font
should be.

LOGO GRIDS AND SAFE AREA

Théatre des Champs-Elysées ‘

= X (unit)

Jhcdtre des
CHAMPS
ELYSEES
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Visual Identity LOGO GRIDS AND SAFE AREA Theatre des Champs-Elysées

/e grid

The grid allows to show the construction of the logo, and
ensured consistency in its design. For our badge logo
our grid is more focused. For our logotype grid, we show
the dimensions each font should be.

6 = X (unit)

e
-
&
e
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(T
-
")
(T
ey
g
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Visual Identity LOGO GRIDS AND SAFE AREA Theatre des Champs-Elysées

/ he gricd C -

The grid allows to show the construction of the logo, and
ensured consistency in its design. For our badge logo
our grid is more focused. For our logotype grid, we show
the dimensions each font should be.
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Visual Identity MINIMUM SIZE LOGO Théatre des Champs-Elysées ‘

° ° by j 3,5cm
Minimium size E |

‘ [
Minimun size of the logos should be respected, it was | 4

calculated in order to ensure readability. 1013 (7—% f/g des 2025 &I{(Q@Gggl/ggg%és
CHAMPS-ELYSEES

I hicdtre des
CHAMPS .
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FLYSEES
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Visual Identity

Rules of usage

These are some of the banned usages of the logo. It is
not allowed to use any of these versions of the logo.

Page 62

LOGO DON’TS

t.

w Shicaure des
CHAMPS-ELYSEES

Théatre des Champs-Elysées ‘

Wm"z‘m AeS
OHAMPS— XYSEF

Don't rotate the logo

b

o hédatre des o

' CHAMPS - ELYSEES

Don't stretch the logo

b

S hedtre des ..

Don't outline the logo

| N

t.
w I hcdatre des -
CHAMPS-ELYSEES

Don’t change the fonts

V%em‘/e acs
CHAMPS-ELYSEES

b

Don't use delete elements of the logo

.

77/6015/6 acs
CHAMPS- ELYSEES

Don’t use colors out of the color palette

b

7%6%/6 aes
CHAMPS-ELYSEES

Don't change elements positions

Don't change the scale of a single element

Don't change the position of elements
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Visual Identity COLOR PALETTE

Color palette

Each shade has been carefully chosen to reflect the
textures of the stage : the glow of the lights, the hush

of velvet curtains, the intensity of a final aria. From the
warmth of Curtain Call to the depth of Velvet Shadows,
this palette weaves a visual harmony, balancing heritage
and modernity.

These tones are not merely decorative, they are part
of the narrative. They carry emotion, atmosphere, and
memory.

CANVAS PRELUDE
RVB : 260 248 245

CMIN:2240

NOCTURNE GREEN

RVB:16 3122
CMIN : 85 60 76 81

Page 64

SPOTLIGHT

RVB : 169 133 43
CMIN: 32 38 91 21

HEX': #A1852B
TSL: 4673 63

HEX : #FAFSFH
TSL: 36 298

THEATRE VELVET

RVB :122 22 32
CMIN : 31100 78 43

HEX : #101F16
TSL : 141 4812

HEX : #7A1620
TSL: 354 82 48

Theatre des Champs-Elysées

APPLAUSE FLAME

RVB:265770 HEX : #FF4D00
CMIN:079940  TSL:18100 100
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Visual Identity TYPOGRAPHIES

Jypographies

The Theatre uses three main typographies that can
be used depending on the hierarchy of elements.

Solre

(Light ltalic)

ABCDEFG S TIKIMNOPORIIN WX~
abcdefghiklnmoporstuvwxyz
OL25456.,/ 59

Titles

Solare

(Regular ltalic)

ABCDEFGSTIKIMNOPORSTIN WX 7
abedefShijikinmoporstuvwxyz
O125456,/59

Page 66

Theatre des Champs-Elysées ‘
S O ‘ are Big quotes

(Regular)

ABCDEFOHIKLMNOPORSTUVWXYZ
abcdefghijklmnoparstuvwxyz

0125456/89

Aeonik

(Light)

Subtitles, Body text

ABCDEFGHIJKLMNOPQRTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789

Satoshi

(Medium)

ABCDEFGHIJKLMNOPQRTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789
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Visual Identity HIERARCHY & USAGE

ﬁ .6/ a/ C@/ & Msag 6 Satoshi

(Medium)

Here is an example of how the typography are used
dependaing on the hierarchy of elements.

Solare
(Light Italic)

Aeonik
(Light)

Aeonik
(Light)

Aeonik
(Lightr)
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Theatre des Champs-Elysées ‘

SUPERTITLE IS 1/4 OF THE FIRST TITLE

Yiale

Subtitle is 1/3 of the first title

Body text should be 1/4 of the first title. lum niendem
fugiaturion estrumet optas ium re dolorposae. Laciento
to omnihil magnit utecus et harchitio. Itat doluptatur? Qui
dolesequodit aruptatem quodist iscimol essequis esto
esequis dolupta quibus ea volorem nonseque dolorem
ius ab il iurehendio ea dolore volor alisciis re conseni
mollandi nonet ma volori dellam, tem quo tet asperae.
Um dolo idem nonse re sedipsant delit omnis nonsectur,
cusa preiuntiunt aut eatum voluptation eum adit volla

Addition infromation should be 1/6 of the first title. lum niendem
fugiaturion estrumet optas ium re dolorposae. Laciento to omnihil magnit.
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Visual Identity GRAPHIC ELEMENTS

Graplhirc elements

THE KEY

This simple curve, drawn from the logo and inspired by
the clean elegance of Art Deco aera, becomes a visual
signature. Modern, minimal yet expressive and instantly
recognizable, it is used subtly across layouts to bring
cohesion, structure, movement, and identity.

Monogram Logo
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Theatre des Champs-Elysées

\crrral1017s

The star

A

The Key The Sculpture The arc
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Visual Identity

Théatre des Champs-Elysées ‘

A
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Visual ldentity GRAPHIC ELEMENTS

Théatre des Champs-Elysées

Graplhic elemnents

THE MEDALLION ,
- - BN w I hEdLIe des
This circular matif is drawn from the iconic ceiling of the

CHAMPS-ELYSEES SRR

Théatre des Champs-Elysées.

Used as a visual divider, it serves as a quiet homage to
the house’s heritage.

More than decoration, it becomes a mark of transition:
between acts, eras, or ideas. A symbol of continuity, from LOFERADUMAIS

1913 to 2025 and beyond.

Cayrier

Un opera de Bizet

5 Bizet, créé en 1875 alOpéra-Comique de
osper Mérimée, cet opéra en qua

> Une histoire de passion, de liberté, de jalousie et de mort, dans une Espagne
a la fois réaliste et . Silceuvre fut mal accuellie a sa création - jugée trop
audacieuse et immorale

non

fiel
jeune br
loyaute
Lors

par amour pc
tombe amoL

O 2025 5 .
1915 2025 La musique de Bizet est d'une rich
comme "L'amour est un oiseau rek

Nt Melor
donner vie a une
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Visual Identity

0t0grapl styvile

For dance, we let the light move first.
Rather than freeze the gesture, we capture its echo,
through shadow, blur, and composition.

This photographic language plays with contrast and
abstraction, where every frame suggests motion rather
than explains it. The body may be present, or not. What
matters is the sensation it leaves behind.

Each image becomes a choreography of its own:
thoughtful, sculptural, and full of breath.

Dance here is not just shown. It is felt.

- High/dramatic contrast

- Quite cold lights

- Focus on lights and shadows
- Cinematic / impressive

- Capturing the movement

DANSE PHOTOGRAPHY STYLE

Théatre des Champs-Elysées
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Visual Identity

hotograpln stvie

Here, we place the viewer inside the music.
The lens moves close to the wood of a cello, the tension
of a bow, the breath before the note.

This style favors rich textures and tight framing, captu-
ring the intimacy of instruments and the quiet focus of
musicians.

It's not about showing the stage, but about inhabiting it.

Each image invites the audience into the orchestra itself,
as if seated between the players.
A photography of presence, detail, and shared vibration.

- High contrast

- Warm colored

- Intimate

- Close up

- Smal depth of field

MUSICIANS PHOTOGRAPHY STYLE

Thedtre des Champs-Elysées
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Visual Identity

Photograply stvile

For the theatre itself, we look closer.

Not at the grand facade, but at the silent details, the
curve of a railing, the gilded thread of the curtain, the
geometry of the ceiling.

This photographic style reveals the house from within.
Through textures, reflections, and fragments, it brings out
the soul of the space : its Art Deco elegance, its quiet
opulence, its human scale.

It’'s not about nostalgia, but presence.
A way to honour the heritage, not by showing it whole,
but by feeling it in every detail.

- Warm colored

- Intimate

- No to few people

- Close up

- Small amount of noise
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THEATRE PHOTOGRAPHY STYLE

Théatre des Champs-Elysées
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Visual Identity

0t0grapl styvile

Opera on stage is light and shadow. Silence and tension.

Grandeur and fragility.

Our photographic style embraces its full theatrical power,

with cinematic contrast, bold compositions, and deep
blacks.

Faces emerge from darkness. Costumes glow like
paintings.

Whether in wide shots or tight portraits, each image is
designed to feel like a frame from a film, charged with
emotion, movement, and story.

- High contrast

- Cinematic / dramatic

- Portraits and larger plans
- True to the scene

OPERA PHOTOGRAPHY STYLE

\,leI"pVV

Théatre des Champs-Elysées
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Brand Application MOCKUPS Theatre des Champs-Elysées
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Brand Application THEATRE BOUTIQUE BAG Theéatre des Champs-Elysees
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